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• Bundling insurance products with enabling 

technologies and services.  

• Ecosystem considerations and integration of insurance 

product with customer engagement elements  

Intersection of Health & 

Wellness, Insurance and 

Technology 

Advances in data 

acquisition, analysis and 

synthesis 

Towards data and 

knowledge driven 

propositions 

• Innovation trends around what is now dubbed Insurtech.  

• New discoveries across multiple disciplines converge to 

enhance daily lives, even as they upend established 

business models. 

• Most recent innovations in traditional and non-

traditional data acquisition and analytics 

• Potential impact on risk assessment and underwriting. 
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InsurTech – at the intersection  

Exploring avenues that incumbants have less 

incentive to explore and exploit 
Maturation of technology innovations enabling new 

insurance business models 

08 May 2017 3 Source:3 Reasons why P2P insurtech start-ups will not disrupt the insurance industry https://www.agencynation.com/p2p-insurtech-start-ups-disruption/ 
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Emerging ecosystem around value network 

Source: https://insurtechnews.com/insight/insurtech-manifesto.html -InsurTech Manifesto-The future of insurance is InsurTech/ Matteo Carbone 

 

Challenging and complementing the incumbents while enabling novel services 

• Drivers:  

– Digital transformation 

– Changes in consumption 

– Customer engagement 

– Enabling technologies 

– Changing consumer needs 

– …. 
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Data, Analytics and Synthesis 

 

“The world is now awash in data and we can see consumers in a lot clearer ways.”Max Levchin, PayPal co-founder.  

Lifestyle Biometric 

Financial 

Behavior 

http://en.wikipedia.org/wiki/Max_Levchin
http://en.wikipedia.org/wiki/Max_Levchin
http://en.wikipedia.org/wiki/Max_Levchin
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Data Acquisition 

• Non-invasive Biometrics 

– Continuous digital biomarkers 

• Unobtrusive Lifestyle monitoring 

– Digital footprints 

• Behavior & Sentiment analysis 

– Sentiment monitoring 
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Internet of things in our daily lives 
Providing value added services that creats a feedback loop with the users that shares 
data 

Source: Philips connected shavers: http://www.philips.com/c-e/smartshaver.html.html.html.html.html  

http://www.philips.com/c-e/smartshaver.html.html.html.html.html
http://www.philips.com/c-e/smartshaver.html.html.html.html.html
http://www.philips.com/c-e/smartshaver.html.html.html.html.html
http://www.philips.com/c-e/smartshaver.html.html.html.html.html
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Captology – Computers as persuasive technology 

Influencing people’s behavior through the design and technology enabled services 

Source: https://www.bloomberg.com/news/articles/2017-03-16/how-to-get-diabetics-addicted-to-data 
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Advance Biometric measurements 

Source: Advance Materials 2016. Boutry Et al. A Sensitive and Biodegradable Pressure Sensor Array for Cardiovascular Monitoring 

Pulse Wave Velocity with biodegradable sensors 

For Early assessment of 

•  Cardiovascular health 

• Management of disease 

progression, 

• Monitoring the effects of 

medication, therapies, lifestyle 

changes and dietary habit 

https://www.bloomberg.com/news/articles/2017-03-16/how-to-get-diabetics-addicted-to-data
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Evidence based medicine vs collective intelligence 

 

Source: Cardiagr.am 

Data driven approaches to assess risk: continuous digital biomarkers 
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Beyond biometrics 
Analytics of the mind….: mental biomarkers 
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Turning data into meaningful and actionable  insights 

• Diagnostic and Descriptive 

analytics 

 

• Predictive analytics 

 

• Prescriptive analytics 

 

• Population analytics 
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• Innovation trends around what is now dubbed Insurtech.  
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enhance daily lives, even as they upend established 
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Solution Bundling 

 Analytics at the core of supporting customers through the health journey 
 

Insurance 

product 

Technology 

enabling 

Services 

 

 

Analytics Platform supporting 

technology enabled services 
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Insurance product in bundled solutions 

• With better analytics, preventive healthcare services, personalization of goals and plans, insurance models 

will move towards a lifestyle based model that is more directionally precise, engaging and cost effective. 

• End-customers will be incentives and rewarded for their role in managing their health and adopting 

healthier lifestyle. 

• Source: Name two transformative disruptors https://www.towerswatson.com/en/Insights/Newsletters/Global/Emphasis/2014/the-internet-of-things-is-transforming-the-insurance-

industry 
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Technology enabled services 

Source: https://www.gadget-cover.com/electric-toothbrush-insurance 
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Digital therapeutics,  

a subset of digital health; is a health discipline 

and treatment option that utilizes a digital and 

often online health technologies to support 

self-care or psychological impairment. The 

treatment relies on behavioral and lifestyle 

changes usually spurred by a collection 

of digital impetuses 

Towards behavior modification and change 

Source: http://www.clicktherapeutics.com/ 



08/05/2017 

10 

Colour palette for PowerPoint 

presentations 

Dark blue 

R17  G52  B88 

Gold 

R217  G171  B22 

Mid blue 

R64  G150  B184 

Secondary colour palette 

Primary colour palette 

Light grey 

R220  G221  B217 

Pea green 

R121  G163  B42 

Forest green 

R0 G132  B82 

Bottle green 

R17  G179  B162 

Cyan 

R0  G156  B200 

Light blue 

R124  G179  B225 

Violet 

R128  G118  B207 

Purple 

R143  G70  B147 

Fuscia 

R233  G69  B140 

Red 

R200  G30  B69 

Orange 

R238  G116  29 

Dark grey 

R63  G69  B72 

Technology enabling services 

Source: http://www.manulifemove.hk/zh/home/index.html 
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The Zen of ecosystem strategy 

Co-opetition 

Increasing the size of the 

market (collaboration), while 

dividing the market 

(competition) 

Complements 

Product/service that makes 

another more attractive as 

compare to that product 

service alone 

Added value 

The size of the market when 

you are in compared to the 

size of the market when you 

are out 

Co-creation/Co-develop 

Initiative that brings different 

parties together in order to 

jointly produce a mutually 

valued outcome 

Allocentrism 

centering attention and actions on other to assess value, anticipate reaction and perceptions  

Value Network 

social and technical 

resources within and 

between businesses, 

connected by interactions. 

Co-Branding 

is a marketing partnership 

between at least two 

different brands of goods or 

services.  
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Colour palette for PowerPoint 

presentations 

Dark blue 

R17  G52  B88 

Gold 

R217  G171  B22 

Mid blue 

R64  G150  B184 

Secondary colour palette 

Primary colour palette 

Light grey 

R220  G221  B217 

Pea green 

R121  G163  B42 

Forest green 

R0 G132  B82 

Bottle green 

R17  G179  B162 

Cyan 

R0  G156  B200 

Light blue 

R124  G179  B225 

Violet 

R128  G118  B207 

Purple 

R143  G70  B147 

Fuscia 

R233  G69  B140 

Red 

R200  G30  B69 

Orange 

R238  G116  29 

Dark grey 

R63  G69  B72 

Q &A 

Contact: 

 
Georgio  Mosis, PhD MBA 

Head of Innovation Management – Asia 

 

19/F, Cambridge House, Taikoo Place 

979 King’s Road, Hong Kong 
 

M +852 5669 3359 

gmosis@rgare.com 
 

Trusted Partner in a Person’s Health Journey 

tel:+852 5669 3359
mailto:gmosis@rgare.com

