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What are the different socio-economic groups?

New eight-class SEC Former Registrar General's  Former socio-economic
social class class indicators

1 1.1 Large
employers and | Professional, A
higher administrative
managerial
occupations 1] Managerial and

1.2 ngher technical

professional
occupations

2 Lower managerial and
professional
occupations

Skilled working class

Partly-skilled Working class

occupations W Unskilled labour E Subsistence level

8 MNever worked and Other Other
long-term unemployed

Source: Based on the National Statistics website: www statistics.gov.uk.
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Let’s meet the Royle Family
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Baby David — A financial crisis in the making?




Family Poor

Family Low Earner

Age
Gender

Children
Annual houwusehold imcome

Average savings’'
investments
Average loans
Average house value

mWidowed

H Co-habiting

W Divorced

W Married
FPartmer

N Simgle

Children

Annual household income
Average savings/
imvestments

Average loans

Average house value

= Widowed

m Cohabiting

m Divorced

m Married
Partner

M Single



Getting into their shoes : what are their needs?

Occupations

Financial attitude

Current life priorities?

Trust




Money money money

Jim
« Claiming long term incapacity

benefit - £94.25 per week
Barbara

« Unemployed Income based
Job Seekers Allowance -
£105.95

«  Other benefits entitled to
Reduction in Council tax /
Housing benefit

it B Dave
¥ . Earns £205.55 per week

Denise

* Unemployed Income based
Job Seekers Allowance -
£105.95

e Child benefit amount 37.70

*  Children tax credit/working tax
credit £97.59

£200.20 £446.79



Can Dave afford protection?
What’s the opportunity cost?

Dave is;
— Married
Male

32 year old
Non smoker
2 dependents

Life cover 100K 20yr £ 6.19
ASU (E500 pm/3def period ) £39.06
Critical lliness Cover 20K £ 3.14
TOTAL £48.39




Time for change?

Incapacity benefit claimed by 2.6million people
Costs the government £12.5 billion

Phased out by 2014

Replaced by Employment Support Allowance

Claim form

BALY D ¢ /5 00




Parents — finances are tough

B -
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Risk: larger in absolute terms
larger in relative terms

 Dietary habits

- Heart and Liver disease |
!~ ANDREXW

* Obesity

Smaller
Benefits?



England and Wales:
Life expectancy at birth by NS-SEC class

Males at birth Females at birth

England and Wales Years England and Wales Years

a2

Life expectancy

1982-86 18872001 2002-06

1982-88 1987-81 1992-06  1997-2001  2002-06 GRD_AE  10AT_81

—— Higher managarial/profassional
— B — Lowear managarial'profezsional
& Intermadiate

http://www.statistics.gov.uk/pdfdir/liexsec0211.pdf
—i— Salf-amployed
— @ — Lowear Tach .

ceedes SaMi-routing
—+— Routing
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Scotland:

Coronary Heart Disease

Coronary Heart Disease Standardised Mortality Ratios byage group and SIMD decile”; 2005-2009

*(1=mc|st deprived; 10=leastdeprived)

200

180

160
140

120

100
80
B0
40
20

Standardised Mortality Ratio

4 o 3 7
SIMD Deprivation Decile
OAll Ages BEAgesunder B&  BAges B5 and over

10

http://www.isdscotland.org/isd/3090.html
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Scotland:
Alarming age standardised mortality statistics

Age standardised mortality (per 100,000 population) from selected causes within each
SIMD deprivation quintile. Men aged 0-64, Scotland 2000-02.

Pl i tal
and hEntal ans
Chrgrie behavicural | bahavicural
Lalll ]y Intertanal | deomders | desmed
nédpiratary [Chnanee ks salf-harm dus gl 15
SIMD guirtle Cigaps ditanss Arcidents BiE. 1o drugs aleahal Assault
5 (least deprived) 3 B 11 11 2 2 0
e 5 11 17 18 5 1
3 7 16 17 24 5 8 1

10X $2.5x$ >4x $ 15x $ 10x

http://www.scotland.gov.uk/Resource/Doc/226607/0061266.pdf
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Scotland:
Mortality and Morbidity differences

A: Women ‘ B: Men ‘
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The UK has an unemployment trap...
...at least it’s smaller than elsewhere

a4 The unemployment trap
) measures the percentage of
gross earnings which is "taxed
- o away" through higher tax and
T ® social security contributions and
= . =Y the withdrawal of unemployment
= | { RN . and other benefits when an
g Chi. 3 unemployed person returns to
” BRI S employment. This structural
$ g | m - indicator covers single persons
t ‘ i [ without children earning, when in
g“ v o 2 B T work, 67% of the average
v e - A earnings. The Low Wage Trap
v g X 2/ - , measures what percentage of the
‘ ; : ' ’ gross earnings is "taxed away™ by
. T st I the combined effects of higher
@ ; PN taxes and reduced or lost
Sy "\’ - ' benefits. This structural indicator
¢ S RS covers employed single person
. 3 moves from 33% to 67% of the
> o L ' _ N A KT S average earnings as well as
' ; : L earner in a one-earner couple
4 ok ' 3 S 3 by with two children (in the age of 4
' ‘ ) y / and 6) moves from 33% to 67% of
the average earnings.

Tax rate on low wage earners by marginal effective tax rates on employment incomes - % - Single person without
children

Legend [ Series: 2008

[ Ja4n-850 [[Jes0-7a0 [J74.0-200 [[J=z00-22.0 W=z0-220 .
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Income inequality negatively affects child wellbeing

Figure 6: The relationship between income Inequality and child wellbeing
05 Sweden @

° Finland
Norway

o
(=]

rdex of chill welbeirg (50 Uritg:
1)

= UK is very

@ Now Zealand unequal
R EUIWALS 4
bad for the
Welll?elng of é 8 10
children
Source: BMJ®®
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http://www.bbc.co.uk/blogs/thereporters/markeaston/2011/02/happiness_work_sleep_and_bicyc.html
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Many in this target segment are not financially
savvy...

|
‘ Email Password & | Cogin']

home ] pay my bills ] how it works] about us ] my account m

Welcome to Wonga.
15-minute

As a new customer, we can deposit up to £400 in your bank account, or pay bills by 18:06 today. payment

If you are an existing customer, login and we may be able to lend you up to £1,000, depending on your current trust rating

how much cash do you want? = ]! b S 265 | (max £400)

how long do you want it for? = _! ) - 7 Days

(Repayment date: Fri Sep 24 2010)

Borrowing £265 + Interest & fees £24.18 = Total to repay £289.18
Pay my bills @

89% of our customers would recommend Wonga to a
Wonga enline customer survey, 2010

Home Find your branch Loans Bank accounts Savings accounts News About Us

Find your local branch now on 0845 838 7587 or complete the enquiry form below

New shops opening soon in:
Birmingham city centre - now open!
Coventry - now open!
Dudley - now opent!
. Erdington - now opent

Fair loans Hereford —now opent
NMorthfield - now opent

Fair prices Tamworih - now cpen!
Walsall - now open!
Wolverhampton - now open!
Worcester - now open!

A new way to get credit ONLINE ENQUIRY

Do you need a loan for school (D0 T
uniforms, furniture for your flat or a
https://www.wonga.com/ new washing machine? Maybe you
want to save monsy for a holiday or Address 1

for Christmas presents?

Email Address*



https://www.wonga.com/

Where did the Man from the Pru go?

A \/ O N Home 1 Help | Register or Login fo your Avon account

enter keyword

the company for women
United Kingdom

iAvon your community

"l wanted to join Avon after moving fo a new area
and there wasn't an Avon Representative local to me.
Having always loved the products, | phoned Avon
straight away to get signed up..."

Katy Impey - Representative & Sales Leader

Become a Representative Join our team About us

» Earn extra money > Careers at Avon » Our company

> Whats in tfor me? > Vacancies > Breas! Cancer Crusade
> S0 supportive > How to apply

» Dreams come true
> duli Meyer mastercasses
> Agply Nowr

Contactus | Temsend condions | Prvacypoicy | Stamap | Avonwordwide | DSA | Newsletier |  ©2011, Avon Products inc.

JONATHAN

PRYCE

ANNA

MASSEY

STARRI
JONATHAN PRYCE, ANNA MASSEY sl SUSANNAM YORK
Prodoced By BBC TELEVISION fn i wih LIVERTOOL Fllss,
Dicvctor ROB ROHRER, Prodwces ROGIR GREGORY.
Exocntive Prodwcer for Livenpoul Fillis MARIAN NELSON
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Where do these customers go to buy insurance?
If it won’t be IFA’s post RDR, then...
* Future entry points:
— Financial Health Check,
— CFEB and
— NEST. -

* Role of automated financial advice
* Role of High Street Banks

Those who cannotb omically ser\.fed. Main channels — intern phone & faceto face
Those unable or unv o pay for advice. 3545 minutes end to ere possible
mE A H A Ba A H A

http://www.moneymadeclear.org.uk/tools.aspx?Tool=financial-health-check
http: //www abl org. uk/Events/2010/04/The ABI Retall Distribution_Review_Conference_Incr/The_ABI_Retail_Distribution_Review_C
fa q i

http: //www nestpensmns orq uk/
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Financial illiteracy: we need to build the bridge
from needs to products...

CPIEC halts in its tracks Building financial capability in the UK financial
futhor: Paul Robertson
Cover| 26 Mow 2009 | 1450

education
body

i n‘ \i ﬁ We're aiming to reach at least

Categories: Marketing 10 million people by 2011

Tags: Baigrie Davies | consumer

- Simplified process

The Consumer Protection Insurance Engagement Campaign CPIEC Home  aboutus  oOurwork  Resources  Contactus | ——-- -
will not be developed further. Cumnrae | Accessbiliy
- o e ser o — Reqgulatory risk
Tom Baigre, managing director of Baigre Davies and LifeSearch, Buring first year of operation, to 4pril ED11, CFER wil receive u
n\ittwv \D;-EFEB and the £32,9 million in funding from fees raised from financial servicas
] _1 ational Strategy firms requlated by the Financial Services authority (FSA) under
and originator of the scheme for a pan-industry consumer How e are funded e o ket A 200m

protection awareness campaign, said: "The Consumer Protectian crep Board The Financal Services Act 2010, which formed CFEB, wil also . .-
N Mews allow CFER to be fundeddy the future through public funds, .
Insurance Engagement Campai; CriB spesches dormant sccounts, 3 1 crect irms thraugh the
Single benefit
Bundled benefits

« |t's about distribution...

agreement o adinz tha | iz therefore at an Publications

end for now,

Financial
education o here

Aviva launches hard-hitting TV ad
campaign for life insurance

17 January 2011 8:00 am | By Matalie Holt
ELPrint G Email  « Share | ) Comments (18] Se

*ranch fisder | Curvency converter |+ Address/Pastcode inder + Track B Trace  * Pastage prices

@

e 4 Isanie + U e - Compase our e cover options

@ Compare our life cover options

Whather you'r
tahelp pay off

sum o help cover funersl expenses, or

“ Aviva is launching a national TV
adwertising campaign to promote
awareness among families of the benefit
taking out life insurance.

The advert first airs this evening and the
campaign will run for a month.

x a3 s 00 eson, 00

© 2010 The Actuarial Profession » www.actuaries.org.uk § i . i .
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Packaged selling...
Fertiliser packaging?

- This initiative simplifies the insurance purchase and administrati

* The price of the bags of fertiliser include a small premium for
personal accident cover

« There is no policy documentation — the bag of fertiliser is the ‘proo

. . . . . L ’:’Prgg;" o::l:i”?a" lll'a”ce
» Paid more than 8800 claims by mid-2009, with an average of just ingt Yokt '
over £800 per claim i

SUrgpey ) t0-
fop far, e prod:‘:gmlkre’.' b
£, Covep ™ dy .

Bima Yojana

With the pafronsge of FACO, ITGH lsunched “Sanksf Harsn Bims Yolsns® v
Seplember 2001, The Bims Yolans is & persons! sccldent insursnce scheme
offered with the pwchass of 50 kg beg of (FFCO brend feamliser fom any
cooparafive outiel. The scheme is for the benefit of member coopersiive socelies

&5 well 25 farming commundly. IFRCO pald & premium of Rs 7.8 crore fowsands this
schems dunng the yesr 2006-07. Abouf 813 lakh farmers were covenad for g fres

personsl sccldent insurance cover In 1163 cases snamount of Ra 6.90 chore was
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Indian Farmers Fertiliser Cooperative Limited. i yu sl A8 st
http://www.iffco.nic.in/applications/Sankhyaki.nsf/6798d1c6c0a839e765256a73002a6bc3/d4b1139479b37e5a652572ed0030
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UTsurance offers a no claims
bonus for life insurance...

wHY @@

For your
life insuronce needs

IS BETTER THAN IN!

DUTsurance has established itaelf a3 the leader in the direct infdurance market. Experience aur AWESOME service
and affordable premiums by ealling us DIRECT an 08 600 60 D00, Here is 8 brief summary why we are the
largest direct insurer and why you should alse insure your LIFE with OUTsurance!

how we can save you maney:

= Direct: A broker cannet sell an OUTsurance facility and
therefore no broker fees or commissions are payable.

* A better deal for you: Thousands of people save money
every month by joining OUTsurance, so it's really worth
EETng 3 guote = you've gaot nothing to lose.

» Guaranteed premiums: Your life insurance premium is

calculated for the full period of cover and guarant=ed

for at least 3 years, whether you claim or not.

Individualised premium calculation: Your premium is

bazed on your personzl risk factors. Lower risk clients

do not subsidize higher risk clients.

User-friendly documents: There is no fine print in
our documents. They sre essy to read with no hidden
SUrprises.

= One-stop-shop: You can have your life insurance,
short-term insurance and business insurance taken
care of by one company.

Mo medical test costs payable: If we reguire any
medical tests before giving you cover, we'll pay for it.

* Death cover: Insurance provides pezce of mind
in the event of death. You can select 2 Sum OUTsured
that suits your needs to provide financially for your
beneficiaries.

Terminal illness benefit: Our comprehensive death
cover includes a terminzl illness benefit. If we confirm
that you are terminzlly ill and have z life expectancy of
less than 12 manths, we will pay out & portion of your
desth cover amount immediately.

Critical illness cover: You are coversd should you
be dizgnosed with one of the listed critical illmesses.
You can choose betwesn Comprehensive cover where
you're covered for 40 critical illmesses or Core cover
wihere you'll receive cover for 27 core cridiczl ilinesses.
» Disability cover: \We provide cover options in the event
that you become disshled. We offer Own Occupation
cover when you're no longer able to perform your
own occupation. Alternatively, you can chooss Own
gr Suitable Occupstion when you cam no longer
perform your own or @ny suitsble occcupation tzking
wour training, education, sbility and experience into

account.

SURANCE

YOU ALWAYS GET SOMETHING OUT

@

= AWESOME service: We set the standard! Insurance
should never be a hassle. We sre commized to
ensuring that our clients are given the excellent service
they deserve.

= Highly trained life insurance advisors: Cur frisndly
advisors deal with you telephoniczlly, =o it's &
no-forms-no-fuss arrangement which saves you time.

= Mo waiting: On averags we answer the telephone
within 2 few seconds and are able to resolve your
query on a first call basis.

= Speedy claims: We sre committed to fast, fair and
efficient daims settlemant.

= Compassion: When you or 2 family member submits
a claim, you can be sure our claims advisor will handle
your claim professionally and with empathy.

= Word-of-mouth: A large percentage of our business
s driven by word-of-mouth. Our clients rave about
OUTsurance to their friends and families = a testament
to the service we offer.

-

* OUThkonus: If you do not claim for five consecutive
years, you will receive 10% of the total paid premiums
pack in cash. Further OUToonus payments are made
every five years thereafier, if you remain im-free
during these periods and don’t cancel yo .
Flexible premium structures: You choose the premium
structure that works best for you: choose to keep both
your premium and the Sum OUTsured fixed; or the Sum
OUTsured stays fixed and your premium increases on
an annual basis; or keep up with inflation by increasing
wour premium and the Sum OUTsured every year.

= Select cover to suit your needs: We give you complete
control of how you'd like to combine your death, critical
liness or disability cover ta suit your specific needs.
Flexible cover periods: You can take out life insurance
for the time period that works best for you.

Vehicle Credit Life: This additional OUTsurance product
provides cover when one of the insured events
{e.g. if you die, become disabled, fall critically ill or are
retrenched} makes it difficult for you to pay for your
financed wehicle. OUTsurance will continue paying
wour vehicle financing instalments or will settle your
outstanding vehicle loan.

-

08 600 60 000

(22

Pay premiums for 5 years,
don’t claim, and get 10%
back

Terminal iliness benefit —
pays the life insurance
benefit a year before death




Max Vijay takes 15p premiums

Max Vijay is an “Insurance Savings Box” which
covers
— Protection and

-

— Savings (described as long-term wealth creation)
MAX

60 % of the first premium and 90 % of
subsequent premiums paid by you are invested

Even though asset values may fall, Max New
York Life guarantees that such falls will not
cause the account balance to reduce.

You have the flexibility to
pay subsequent premiums as low as Rs. 10/-
and pay as and when you please.

There are surrender rules, and there is death
with addiditional accidental death cover.

One does not have to pay regular premiums




Life Cover given as a mobile
“airtime benefit”

ECONET « Ecolife is given as a benefit to those who purchase
at least a US$3 monthly airtime package

+ — Ecolife benefit table shows that an air time voucher of up to
US$4 would receive life cover of up to US$40. Those who
part with US$9 airtime would be covered up to US$180 and
@ : those who spend a maximum US$100 would be covered up
o to US$10 000.

+ * In the event of the death of the insured, the life
o
AVA

cover is determined by the monthly airtime recharge
for the last six months prior to death of the insured.

Finst Bluruat Lir - Claim qualification is based on a six-month
continuous subscription to the package
— any skipped subscription invalidates claim capability and

‘-f'e restarts claim qualification on next subscription. *

http://www.balancingact-africa.com/news/en/issue-no-525/money/zimbabwe-s-econet-ve/en
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CITIC-Prudential refunds
premiums if you don’t claim

« Cover 28 different types of ilinesses

*  Alump sum (15% of the sum assured) 7 S ——
pays out earlier on diagnosis of 10 pre- EEEE===
defined illnesses |

*  Wavier of premium will be applicable o
and benefits will pay out as soon as e -
diagnosis has been accepted —rrer
i R ' S 3:}‘271{%&1?'%53
* Accumulated premium will be refunded e R

in full provided no claims has been
made or pending.

*Premiums are fixed for the life time, e — T
clients may choose to pay monthly, half - |
yearly or annually. e e
il - (IS, 10 o
@ {4- ﬁ !l!&m? wR% vas;’ 36; L3 » ’
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An industry body Is offering

financial literacy classes

Tighten Your Savings Belt!

Come on, tighten your savings belt and prepare for your dreams.

Whether they are big or small. any dream can come true if you have
planned for i and saved up the money. Little by litthe you can make a
big difference to your own life

Just foiow these 5 easy stops:

Have a dream. Think about the futiro and what you want for
you and your family. Beleve that you can achiove &

Write down your short, medum and iong-term goals and set
yourse a smaeframe

Develop your savings plan, Docide how much money you's noed
10 put asice avery woek or month 10 reach your goals and whace
you'll save it 10 get the best roelurns on your money. You may
need 10 use different Savings products 10 help you meet your
different goals.

SRR vvork out & household budget together with your family. Krsow
where every cent of yout income goes and agree where you can
cut back on consumplion (o help you meet the commitments of
your savings plan. Revise your budget roguliarty 1o keop your eye
on the future.

_ Stick 10 your plan. Make saving a habit. Tell people close to
you about your droam and your plans. When you talk about
them you commst 10 them

Remember that your savings plan, just ke your bolt- should .

help you hang onto your dreams, peevent you from spending

unnecessanly and should only be released 10 roliove .

unbearable discomion at that moment '
Save today to have a South Aftcsa

better life tomorrow! E@:’a‘ﬂ. .

Varsity
Financial g

Literacy
Campaign

Click here
to find out when
SAS! will be visiting your
campus in July 2010

-

South African

Savings
Institute

Saving Tips

Live econcenically, Dont Buy things you dont need and dont ¥y 0
kotp up with fiends and neghbours. Everybody’s needs are cfforent
Live acconding 10 yours.

Saving is & mindset. Save waler, elocticlty, money. Dont wasio anything
of value - focycio, pass on oid dothes, swap chidren's 10ys with othor
parents nsiead of buying now cnes, convert things you dont use any
onger t0 money by seling them.

Teach your chidron 10 save from an eardy 890. Thay neod 10 know about

the household budget. Set them 10 work for their pocket money. Heip them
loarn that making a financial decsion IS about weighing up the value of cne
thing against anoiher and choosing wihich 10 fore-go In favoer of the other

Look afer the things you have. Take peide in what you have worked haed
for. Rospect your own efforts and foel good about what you have achieved

Don't make oxcuses about why you don' t save, Saying I'm %00 young or
Il save next month or Only rich pecpie Gan save won't get you anywhere

Start saving ¢ and y for your years from the

day you get your first ob. Learn the magic of compound interest. Put aside
at least 156% of your income every month in a safle investment

Use credt sparegly and canefiully, If's cheaper and more rewardng %0
walt untl you have saved the funds yoursell. It's better 10 spend mooey
you harve camed than 1o spond monay you s38 hiave 1o make

I you'ro in ebl. pary this off as fast 88 you can. Cutt Up your credit and
s3000 cand if you need 10. And remember cuts in inerest rates shoukd
Do used %0 1attio dobt frst, Aot %0 tak 0N Mor @ debt

Shop around before you buy, Compare paces and benefts. Quesbon the
VEUO Of aCh PUICRASO 35 YOU ko A will it Duld ry assels. i R st
10 ‘show cfF', is & choaper elsowhira? And don't ovec Db aliid 50 ank

GQUESSONS WHint YOU Want 10 koW Mo,

Mwmmmmmm

' Good Luck!

TP

it
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.‘ VIV 8% United Kingdom = Change | Existing customers » | Reftieve a quote »

Search

AVIVA has found a way to target
young parents— cover for free!

Homepage Insurance Savings & investments Pensions & retirement

View all products @

< Our TV adverts Homepage > Qur TY adverts > New Parent Free Life Cover

New Parent Free Life Cover N ew Pa e nt - Fee _Ife C over
Apply now T p
7

What our customers say

’
Get a quote for additional life A h e | p i n g q a n C

cover

How much additional cover do fOr n eW pa re n tS I' h .

| need?

/
4
:

"4

Lifestyle maintenance
calculator

Apply now > Get a guote for additional life cover >




Competitions can be used to
Identify potential up-sell customers

« Telephone company sends people an sms
Inviting them to claim free cover

Ml - Those that claim are targeted as they are
Congratulations!

You have been customers who may desire the product
selected by XXX
Telecom Provider to
receive a FREE -
PA insurance benefit
and a lucky draw
chance town a
Nokia N73 handset
| Call 31008100 now §
N to register

—
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Would you buy protection from
an ATM?

. .. $!Garanti Emeklilik
400,000 insurance policies

In the last 3 years ~ wasav wnevsed e[RRI (55 sicorraia
>50% Of ATM transactions an > Hayat Sigertalanme ‘

don’t involve cash
withdrawal

Garanti'li Yarinlar Banka Urtinlerine
Sigortasi Ydnelik Hayat Sigortalan

Push based sales
On-sell, up-sell

Yiluk Hayat
Sigortasi




Industry initiatives can simplify &
standardise products

*  The Zimele brand aims to help South Africa’s low income earners,
those earning R3 000 a month or less, to easily identify those life
insurance products that meet the Financial Sector Charter’s minimum
product requirements of fair charges, easy access and decent terms.

«  Zimele is a Zulu word meaning “to stand on your own two feet”

*  Represents life insurance products that are accessible, appropriate,
simple, affordable and offer good value for money.

«  Zimele brand these products must comply with the relevant minimum
product standards

«  The following existing standards are covered:

—  Member only Funeral Insurance
—  Member and Family Funeral Insurance
—  Parent Funeral Cover

- Credit Life

- Life cover SeCUre VOUf foure

v —  Physical Impairment cover
<3

& s wrrkorm.mx‘ﬁ. LIBErRTY momentum Hollard @OlDMUIUM (_nsw.-‘,-) ,_.03_\4\‘,&\‘

MAEN 0 Tl DR A

A
A\\['}'Q,[ Discovery & Life JUd \l‘DGROLI’ @OPuospcnly ABSA Il Sanlam

[ FF ASSURANCF Thinking 2ak324d
http://www.asisa.co.zal/index.php/financial-sector-charter/zimele. html http.//www asisa.co.zal/index.php/zimele-product-standards.html



Hollard sells Funeral Policies

| SumAssured
R7,500/ R12,500/ £1100 FI B Of
= R500/£44.88 pm

R40/£3.59 R60/£5.43

Policyholder
+

for a year, for
R20/£1.79

skas | R WY g co Family Supporter Policy
< | ¢ | R500 pm paid out over 12 months

Funeral Policy

Senior R12500

69-75

Policyholder

http://mwww.pepstores.com/cms/resources/35022%20NL%20Insur%20Prod%20L _fletX.pdf



Mi-Life: M-insurance in Ghana
offers affordable couple cover

Use of financial services in Ghana

Propartion (%)
in survey arsa

o sarvice
g

redi

B2.4
1768

0.4

N
Sawings
C

|

[0} =3

0.7

Savings and cradit

12.0

Sawings and insurance
Credit and insuranca

Allthres services

A survay of rural houssholds in Ghana

33
0.1
3.5

Aims to reduce the cost of insurance

— Premiums are very small
— from 40p-£2 pm for £200-£800 cover
— Premiums are deducted from the

users mobile wallet, with SMS
confirmation

Phones are used to submit claims
and queries, and to make premium
payments

The policy covers the death of the
policy holder and one other family
member

MTN is starting this in Ghana, with a
planned roll-out across MTN'’s West
Africa network

I/

[
Hollard

INSURANCE
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Concluding comments before we throw a
challenge to you all...

“The poor will always be with you™ — how will you respond?
Changes In state benefits

Changes in awareness and financial literacy

New routes to customers?

Regulatory change

Business Card

l[dea on
the back




Questions or comments?

Expressions of individual views by {
members of The Actuarial Profession
and its staff are encouraged. -

The views expressed in this presentation
are those of the presenter.

Business Card

l[dea on
the back




