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Is there life before death?
Jonathan Roomer
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The world’s most famous gap

£3,000,000,000,000
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The problem with the industry
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Trust
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Complexity
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Sell based on fear

01 October 2019 6



01/10/2019

4

The problem with humans
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human

human

human

human

human

artificial human

I want it now
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YOLO
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Change the narrative
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Human perspective
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Industry perspective
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Life’s a game. Level up.
She’s playing a game 
(probably Fortnite)
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Games are big business
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Games change behavior
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life insurance that inspires life
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*pronounced yoo’laaf in South African

*

love being yu

our mission is to inspire people to live their best lives every day

we believe in using financial services as
a force for good 

we deliver this by offering meaningful insurance 
products integrated with game-based wellbeing services 

to catalyse real behaviour change
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That’s us
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Sammy Rubin, CEO, was the founding CEO of 
PruProtect, now Vitality Life. Sammy 
previously founded Policy Portfolio, the first 
market maker in traded endowments and led 
the company’s flotation on the full London 
stock exchange. 

CTO: josh 
hart

COO: sam
fromson

CFO: jonathan
roomer

CIO: Jaco 
Oosthuizen

Head of 
Marketing: Kate 
Whitelock

Head of product: 
Maria Papadelli
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Introducing yulife
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protect reward
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engage reward
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Our infrastructure
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Game of wellbeing
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increase in steps after 
onboarding

38%
of our active customers 
use the yulife app every 

single day
(vs. finance industry avg of 11.4%)

120 
average touchpoints with 
our customers per year 
(vs. avg of 2 for other insurers)

12% 

45% of our customers use the 
yulife app monthly

Proven engagement
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Set up for success
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Why it matters
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help prevent mental health issues

life insurance that people value

enable people to live their best lives
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The views expressed in this presentation are those of invited contributors and not necessarily those of the IFoA. The IFoA do not endorse any of the views 
stated, nor any claims or representations made in this presentation and accept no responsibility or liability to any person for loss or damage suffered as a 
consequence of their placing reliance upon any view, claim or representation made in this presentation. 

The information and expressions of opinion contained in this publication are not intended to be a comprehensive study, nor to provide actuarial advice or advice 
of any nature and should not be treated as a substitute for specific advice concerning individual situations. On no account may any part of this presentation be 
reproduced without the written permission of the authors.

Selfie? Autograph?


